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Opportunities Await In Kingston

K

ingston’s annual $7 billion economic foundation is built upon
our reputation and experience as
entrepreneurs and leaders in new
innovations. As the home of Canada‘s
smartest workforce and a stable, diversified
economy, Kingston provides
all the elements of a safe place
to invest. The community has
benefited from stable growth
over the past five years and
there is new opportunity
around us to push the agenda
for making Kingston the most
competitive place to do business – which in turn attracts
greater numbers of visitors and
newcomers to live and work.
The economy’s strength is
in its balanced public/private
industries. Our strong public
sector offers a solidly rooted
base in healthcare, education and defence
on which the active private sector is able
to seek opportunities, build alliances, and
foster growth. Our 7,000 private sector
companies, the majority of which are
small-to-medium sized enterprises, thrive
from an entrepreneurial mindset and culture
of collaboration. With 99 per cent of the

private sector employing less than 100
people, we’re a city of entrepreneurs.
While Kingston is a smaller urban centre,
we compete on a big-city scale – both in
terms of lifestyle offerings and business
excellence. The Intelligent Community
Forum has named Kingston
a 2014 Top7 Intelligent
Community, proving again
that our community can
contend on an international scale among large,
metropolitan cities in terms
of community culture, a
knowledge-based work
force and smart business
infrastructure. The recent
$40 million investment
by Bell Canada to make
Kingston the second city in
Canada with fully deployed,
city wide state-of-the-art
broadband is another significant undertaking
that shows that Kingston is a seriously smart
community for businesses and people.
Career opportunities abound as Kingston
employers are expanding and hiring for
their future success. Our labour force needs
are as diverse as our employers and there
is great opportunity for careers from

entry level to senior positions. The many
reasons Kingston is a great destination for
leisure and business travelers is the same for
those looking for a new city to call home.
Kingston’s lifestyle is enviable with short
commute times, family friendly neighbourhoods, scenic and accessible waterfront
amenities, and world class cultural and sport
facilities. Kingston has been acknowledged
simultaneously as Canada’s Best City for
Young Talented Workers, Best City to
Raise a Family, Best City in Which to
Retire and one of Canada’s Best Places
to Live by national publications.
These factors bring a wealth of opportunity and investment to the city which is
evident in the numerous new commercial
and residential developments underway.
With Kingston’s population forecasted to
increase through new employment opportunities and growth in the post-secondary
sector, the city is building for its future.
It is the perfect time to discover the
opportunities that await in Kingston – be
it for a getaway visit, the start of a new
career or business venture. It’s the
smartest choice you will make.
– Jeff Garrah, CEO
Kingston Economic Development Corporation
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Graphene Developer Grafoid
Finds A New Home In Kingston
K

ingston’s Innovation Park
technology centre ushers in a
transformative scientific and
business era as Grafoid Inc., Canada’s
global leader in graphene development
begins operations at its newly commissioned R&D and production facilities.
Incorporated in Ottawa in September
2011, Grafoid is a graphene development
and investment company partnered with
sister companies Focus Graphite Inc.,
owner of the high-grade Lac Knife,
Quebec graphite deposit, and; graphene
producer Graphite Zero Pte Ltd. and
the National University of Singapore’s
Graphene Research Center – one of
premier graphene R&D institutes
in the world – all of whom are now
represented at Innovation Park.
Grafoid’s leading investment resulted
in a game-changing process that sets a
new global standard for economically
scalable graphene products – universally
trademarked as MesoGraf ™ - a carbon
technology material extracted directly
from graphite ore.
About Graphene
Graphene is a two-dimensional
(one-atom-thick) sheet of densely packed
carbon atoms arranged in a honeycomb
lattice derived from a graphite flake.
It is the strongest material in nature,
some 200 times stronger than steel and
can be mixed with other materials like
plastics; it is the thinnest material known
to science: at one atom thin, 3,000,000
sheets stacked is 1mm.
Graphene conducts electricity 1,000
times better than copper or silver and
could replace silicon in semi-conductors.
It can revolutionize solar-power
collection and dramatically improve the
performance of lithium-ion batteries,
and other energy storage devices.
A global race is now on to commercialize graphene. The entities that harness
the vast commercial potential of graphene
will reap untold financial rewards from
a 21st Century material that enables
industrial and technological superiority.

company’s partners, scientists
and technical advisors visiting from
China, Japan, the United States and
Europe to experience a culturally and
historically significant landmark.
The hotel is currently under new
management and renovations are
under way to expand the kitchen, the
menu and upgrade accommodations
in the 40-room mansion.

“The City of Kingston
is perhaps one of the
most desirable, business
friendly and beautiful
places in Canada to
settle our staff and
their families.”
Why Kingston?
Grafoid’s management chose Kingston
because of its location, its green
technology ambitions, supporting
infrastructure and because of the
Innovation Park facility itself and its
potential for expansion.
“The city of Kingston is perhaps one
of the most desirable, business friendly
and beautiful places in Canada to settle
our staff and their families,” said Grafoid
CEO, Gary Economo. “As a green
technology development company
with an environmentally sustainable
agenda, it was the perfect fit for us.”

Kingston’s advantages include: Queen’s
University, GreenCenter Canada, the
Kingston Economic Development
Corporation, and other leading national
and international technology developers.
Grafoid plans to hold its official
opening at 945 Princess Street on
Wednesday, August 20, 2014 to
introduce the company and its graphene
innovations to the Kingston community.
Among the various business interests
Grafoid principals hold globally, their
latest acquisition was the historic
Hochelaga Inn in downtown Kingston.
Economo said it made good business
sense to secure accommodations for the

International Vision
With A Local Focus
Grafoid’s business objectives, Mr.
Economo said, are twofold: first, the
company’s campaign towards graphene’s
commercialization, and; secondly, its
work with Queen’s University and
KEDCO to expand the commercial,
industrial and scientific activities at
Innovation Park.
As the largest producer of high-purity
few layer graphene in the world today
with facilities in Singapore and Kingston,
Grafoid will open its U.S. production
facility in New Jersey later this year.
Grafoid is partnered with Japan’s
Mitsui & Co. Ltd., Hydro-Quebec,
the University of Waterloo, Queen’s
University, Calevia Inc., Rutgers
University, CVD Equipment Ltd.,
and the company is currently in joint
venture discussions with some of
the world’s leading corporations
and government institutions.
For U.S. markets, Thomas Cruikshank,
the former Chairman and CEO of
Halliburton Company, was recently
appointed Strategic Advisor.
The company brings knowledge in
graphene, resolves scalability issues, adapts
graphene for unique applications, and;
provides solutions for achieving success
and with it, brings the potential to
create – once fully established - some
300 new, skilled, high technology jobs
to the Kingston community.
Grafoid believes graphene to be
capable of changing our world for the
betterment of humanity.
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MDSP Tech was
one of two Kingston
companies that
participated in
the pilot project.
Also taking part in
the project was
ArcheOptix, which is
hoping to commercialize a device that
can detect bleeding
in the human brain.

Unique Training Program

Pushes High-potential Tech Firms From Prototype To Revenues

A

“

bdalla Osman and Aboelmagd
Noureldin, the owners of
Kingston startup MDSP Tech,
are known globally for their expertise
in industrial signal processing, but until
recently they had limited knowledge of
how to talk to potential customers and
investors or how to market to the world.
But then they were invited to participate in a unique 10-week Kingston-based
training program that teaches startups
and small- and medium-sized defence
industry enterprises the essential skills
to transform promising ventures into
successful global operations.
“GrindSpaceXL has given us enough
background information to understand
marketing and we can now start to draw
a road map for ourselves,” said Osman.
“We also now know how to make
ourselves distinct in the marketplace.”
For 10 Wednesdays from January to
March, Osman joined the owners of five
other startups and small- and mediumsized enterprises from Kingston and
further afield to learn about everything
from strategic planning and marketing
presentations to customer relationship
building and sales management.
“We just started making changes
two months ago,” Osman said, “but I
think the GrindSpaceXL knowledge
opened us up to a bigger market and

It was an intense
learning experience
for all participants.
I’d almost call it
an accelerated
MBA for startups.”
it will help us accelerate sales.”
MDSP Tech was one of two Kingston
companies that participated in the pilot
project. Also participating in the project
was ArcheOptix, which is hoping to
commercialize a device that can detect
bleeding in the human brain.
Based on a 12-week program which was
launched in 2012 by an Ontario Centre
of Excellence called Invest Ottawa, the
Kingston pilot of GrindSpaceXL was
developed through the type of collaboration that is common to Kingston.
Launch Lab, an Ontario Centre of
Excellence based in Kingston, connected
the folks at Invest Ottawa with the
Kingston Economic Development
Corporation (KEDCO). KEDCO

then reached out to Innovation Park at
Queen’s University, a business incubator
housing government agencies, not-forprofits, industry, and academia.
Thales Canada, a global defence
solutions provider with strong Kingston
connections, was also brought in to
provide one-on-one mentorship and
advice during the GrindSpaceXL
program. The federal government’s
Industrial Research Assistance Program
(IRAP), which has an office at Innovation
Park, and KEDCO co-funded the
initiative. Meanwhile, Innovation
Park provided space free of charge.
It was an intense learning experience
for all participants, said Scott Runte,
Business Consultant for Launch Lab.
“I’d almost call it an accelerated MBA
for startups,” he added.
A key feature of the GrindSpaceXL
programs is that they provide one-onone mentoring by experienced and
successful entrepreneurs. Thales Canada
offered invaluable advice about investor
development, global marketing and
the language of international sales and
customer building.
“While the companies were getting all
the benefits of the normal GrindSpaceXL
program, they were also introduced to
a multinational ecosystem and how a
multinational like Thales would like

to partner with startups,” said Runte.
The decision to partner with a defence
contractor was a strategic one, said Jeff
Garrah, KEDCO’s CEO.
Of course, the GrindSpaceXL
program will act as an attraction tool for
Kingston by introducing the city and its
offerings – quality lifestyle, low cost of
living and doing business, and collaborative ecosystem – to the owners of the
companies from outside Kingston who
travel here for the program.
But it will also address the fact that
the federal government has changed
its procurement rules for large defence
contracts; larger contractors are now
required to incorporate defence contracts
with small- and medium-sized firms.
The Kingston GrindSpaceXL
initiatives, which will run twice per year,
will spark crucial relationships between
the small- and medium-sized contractors
and large defence firms, a number of
which have already expressed interest in
participating in future GrindSpaceXL
projects, said Garrah.
“On the one hand, we’re giving
these companies tools to grow,” added
Garrah. “At the same time, at the
end of the course, we’re providing an
introduction to a larger company and
opportunities for future relationships
and procurement bids.”

K

ingston was chosen as one of the Top 7 Communities by
New York City-based The Intelligent Community Forum
(ICF) on January 23, 2014 at an event held in Taichung
City, Taiwan. The ICF studies and promotes the best practices of
the world’s Intelligent Communities as they adapt to the changing
demands and seize the opportunities presented by broadband
and information and communications technology (ICT).
The Intelligent Community Forum has become an international
movement that attracts the attention of global leaders, thinkers,
and media observers. The Top7 are the final communities selected
from close to 400 submissions in the annual awards program
of the ICF. This is a very significant accomplishment for the City
of Kingston. Each community provided a detailed explanation
of programs and Initiatives that address the five intelligent
community indicators, broadband access, a knowledge based
workforce, innovation, digital inclusion and marketing and
advocacy plus address this year’s theme, culture.
The ICF Top7 designation is a good indicator that Kingston
has the economic, social, and cultural potential to be the
“Intelligent Community of the Year.” It shows that we are doing
many things right when it comes to building a community that
will be sustainable, have future job growth, where more and more
Kingstonians enjoy the peace of mind and vitality that comes with
economic prosperity and social well-being. Prosperity is increasingly
powered by Internet connectivity and applications and people’s
ability to adapt and innovate in this globally interconnected
world, where once geographic location and natural resources
were the key determinants of community wealth and health.
Kingston’s “Where history and innovation thrive,” draws
inspiration from its historical roots as one of Canada’s oldest
cities based on the founding of Fort Frontenac as a military
outpost in 1673. Kingston today is a Top 7 City representing
the model of economic and social innovation in the 21st Century
with a vibrant cultural community. “YGK Seriously Smart” is
the City of Kingston’s marketing communications campaign
geared toward getting residents involved in the city’s Top7
designation and how the community is working towards
becoming Canada’s most sustainable city.
According to the ICF, the Top 7 communities exemplify
best practices in broadband deployment and use, workforce
development, innovation, digital inclusion and advocacy that
offer lessons to regions, cities, towns and villages around the
world. They are charting new paths to lasting prosperity for
their citizens, businesses and institutions, where culture is
canvas for the community. Kingston is very proud to receive
this recognition and the City’s economic, environmental,
social and culture objectives in creating a sustainable
community has put it in the international spotlight.
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Bell Canada announced recently that it will be
investing at least $40 million to provide fibre-optic
high-speed Internet access to the entire city.

One Of The Smartest Cities In The World

K

ingston has been named one
of the smartest cities in the world
by the Intelligent Community
(ICF) Forum. In January, the
New York City-based policy research
group released its short-list of the
Top 7 Intelligent Communities with
Kingston in the running.
Just what makes this historic city so
smart? According to the ICF, a major
factor is sheer broadband Internet
penetration. Thanks to the publicly
owned Utilities Kingston providing
network services to the area, including
rural villages and the islands through
a Community Broadband Network,
residents and businesses across the region
have had better access to high speed
information and communication services.
And soon, the city will be even more
connected as Bell Canada announced
recently that it will be investing at least
$40 million to provide fibre-optic highspeed Internet access to the entire city.
Kingston Economic Development
Corporation CEO, Jeff Garrah, says the

“It gives business a
competitive advantage.
An advantage the
majority of other cities
in Canada don’t have.”
city showed a keenness and willingness
to work with Bell that convinced the
telecom provider to make Kingston
the second city, after Quebec City, to
implement blanket fibre coverage and
give residents and businesses download
and upload speeds of up to 175Mbps.
“It gives business a competitive
advantage. An advantage the majority
of other cities in Canada don’t have.”
Of course, Kingston, one of the oldest
cities in Canada, has been a seriously
smart city since before the Internet.
In its decision to add Kingston to the
smart communities list, the International
Community Forum cited the presence

of schools as a factor, institutions that
have been around for some time in
the Limestone City.
In 1842, Queen’s University opened
its doors and has been ranked one of the
Canada’s top universities as well as being
a top 10 research institution. In 1876,
Kingston would also become home to
the Royal Military College of Canada,
becoming the intellectual home of the
Canadian Forces. Kingston’s schools
were rounded out in 1969, with St.
Lawrence College, which provides
training in business and skilled trades.
Along with creating a smart workforce,
the educational institutions have
contributed to making smart businesses
for Kingston. In particular, PARTEQ
Innovations, a not-for-profit organization
established by Queen’s University has
played a big role setting up smart business.
PARTEQ Innovations was founded in
1987 with the goal of finding commercial
opportunities for research and patents
generated at Queen’s. The university
branched out further with Innovation

Park, a regional technology park and
incubator that hosts a diverse group of
corporations, non-profits and government
organizations, ranging from web development to green technology startups.
“Queen’s had a tremendous track
record of creating companies from
research,” said Garrah. “But traditionally,
one of the problems has been adequate
space for a collaborative environment.
I think Innovation Park has done a great
job to date creating a space for those
companies to grow.”
With a history of smarts behind it, the
city has taken forward-looking moves
to transition into a seriously smart
knowledge economy.
“Cities have to discover their way
forward and I think Kingston has some
great assets to do that,” said Rob Wood,
President and CEO of Kingston-based
consulting firm 8020Info Inc.
“My hope is Kingston can show
the way and help other communities
move forward,” added Wood.
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Investment Continues To Grow

Several Key Developments Currently Under Way Throughout The City

K

ingston is a beautiful community
located where the St. Lawrence
River flows out of Lake Ontario.
Well-known for its historic
downtown, it is also home to Queen’s
University, St. Lawrence College, the
Royal Military College of Canada, CFB
Kingston, and Correctional Services
Canada. As these institutions continue to
grow, so does investment.
“Investors are taking advantage of
growth in our leading institutions and
the subsequent increased demand,” says
James Ward, Principal, Rogers & Trainor
Commercial Realty Inc. Brokerage.
“Capitalization Rates vary between
five and nine percent depending on the
project and location, from an investment
perspective the returns are typically
higher than what you would find
in larger metropolitan centres such
as Toronto or Ottawa.”
Key developments are currently under
way across Kingston including the eastern
and western suburbs, downtown, and
in the student residential market around
Queen’s University where Patry Inc. is
developing a 504-bed facility at the corner
of Princess and Victoria Streets. There’s
also two 10-story student condominium
under joint development by Podium
Developments and the Reichmann Group
scheduled to begin late 2014.
In the historic downtown, a major
tourism and commercial centre for the
city, BPE Developments is re-developing
three historic buildings into residential
apartments and commercial spaces, as
well as The Tower: Clergy-on-Queen, a
former Victorian church into residential
and commercial condos.
“Downtown is the heart of the city
and where it all started with the old
stone buildings that tourists love. We’ve
maintained a lot of life in our downtown
compared to other communities, so
saving these structures is vital to saving
that character,” says Ben Pilon, owner
of BPE Developments. “The city has
made changes and is tackling obstacles
and made large investments. I would
highly encourage people to invest
in downtown Kingston.”

BPE Developments is
re-developing three
historic buildings in
Kingston’s historic
downtown. Among the
projects is The Tower:
Clergy-on-Queen, a
former Victorian
church which is being
converted INto
residential and
commercial condos.

Kingston’s western suburbs are where
the main expansion is taking place as
the largest commercial area of the city
including the RioCan Centre and
Cataraqui Town Centre. New developments include projects by the Clermont
Group and New Empire Design Build
Contractors Ltd. as well as two new
projects in pre-development.
The eastern suburbs are home to
CFB Kingston, Canada’s largest military
base, and are a growing commercial and
residential area. Key projects include
two new residential apartment buildings
under construction by Homestead Land
Holdings Limited with 178 units in each
and a new grocery anchored retail development by Taggart Realty Management.
In addition, the City of Kingston
offers several business development parks,
taking advantage of its location and industrial sectors including the St. Lawrence

Business Park, designated for business
and research operations; Cataraqui Estates
Business Park, for general industrial
activities and business or professional
offices; Alcan Business Park for mixed-use
business activities; and, Clyde Industrial
Park, which aims to attract mixed-use
industrial companies that provide support
to manufacturing and assembly operation,
laboratories, processing plants, distribution, and wholesale businesses.
“The fundamentals of Kingston are
good and it gets people’s attention,”
says Ward. “Kingston is located along
the 401 Highway Corridor between
Montreal and Toronto near the Thousand
Islands Bridge with direct access to the
Eastern United States market.”
For more on commercial investment
opportunities, visit the Kingston
Economic Development website at
business.kingstoncanada.com

“

“Capitalization Rates vary
between 5 and 9 per cent
depending on the project
and location, from an
investment perspective
the returns are typically
higher than what you
would find in larger
metropolitan centres
such as Toronto.”
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Kingston’s Downtown Offers Oppportunity
D

“

owntown Kingston is a full
service business district, featuring
an eclectic mix of specialty retail
shops entertainment, restaurant, professional services and residential occupancies
within a walkable, historic, waterfront
setting. Consistently cited as one of
the top downtowns in North America,
downtown serves as the community
gathering place and entertainment
centre for the region. A healthy and
vibrant downtown core is essential to
the health of our city as a whole. The
Downtown Kingston! BIA is dedicated
to sustaining the health of the downtown
by promoting the core as the vibrant and
healthy commercial, retail, residential and
entertainment centre of our region.
Supported by residents, post-secondary
students and a robust tourist market,
downtown Kingston is a year-round
destination. Free public skating in
Springer Market Square and the annual
Feb Fest winter festival augment the
winter experience while a plethora of
outdoor summer activities cements
the warmer months. The very popular
Movies in the Square and Music in

“Downtown Kingston
couldn’t be better suited to
locate a business ... I think
we are well positioned to
welcome new, innovative
businesses to Kingston. We
have the quality of life,
access to the local, the
student and the tourist
markets – in a vibrant
and funky downtown”

the Park are long running, free activities
that appeal across the ages.
Springer Market Square is also home to
Ontario’s oldest continuously run Public
Market. Vendors, farmers and crafters fill
the Square every Tuesday, Thursday and
Saturday. There is a strong sustainable
movement, localized in our downtown
centre. Currently there is growing
commitment to limiting urban sprawl
by intensifying downtown residential

development. Downtown Kingston is
beautifully positioned to intercept the
increased interest among consumers to
buy local. Many businesses in downtown
Kingston are locally owned and
independent and have many retailers and
restaurants that carry locally produced
goods. Environmental and socially
conscious minded consumers have a
wealth of opportunity in our downtown
core – from specialty food and health
stores, to apparel outlets and specialty
shops to restaurants dedicated to using
locally grown product from area farmers.
Kingston has a thriving arts scene.
Downtown, there are countless area bars
and restaurants where one can enjoy
live, local music. Local galleries are
flourishing, as well as the businesses and
events that support and encourage local
artists. “Kingston has a cosmopolitan
downtown and a rich heritage setting that
compliments a growing arts and cultural
scene” – Canadian Urban Institute.
Downtown is also home to a wide
array of events & festivals. Summer
comes alive with such events as the
Kingston Buskers Rendezvous, Princess

9

Street Promenade and world-class
Limestone City Blues Festival. With a
backdrop of flowers, sidewalk patios, the
farmers market and historic streetscapes,
the vibe is fun, laid back and hip. The
lively mix of retail shops, critically
acclaimed restaurants, thriving cultural
scene, historic buildings, waterfront and
the wide array of entertainment options
make downtown Kingston an ideal place
to work, live, shop, dine and play.
“Downtown Kingston couldn’t be
better suited to locate a business,” says
Susan Shaw, Chair of the Downtown
Kingston! BIA and owner of the
Frontenac Club Inn, a bed & breakfast
located in a historic limestone building
that was the former home of a bank
and a private gentlemen’s club.
“We moved here from Toronto
and have never looked back,” adds
Shaw. “I think it’s an ideal place for
doing business and I think we are well
positioned to welcome new, innovative
businesses to Kingston. We have the
quality of life, access to the local, the
student and the tourist markets – in a
vibrant and funky downtown.”
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Where The Jobs Are!

W

hen nurses Danny and
Stephanie Quann were
looking to return to Canada
to raise children after working
in California for most of a decade, they
could have chosen to make their new
home anywhere, but they say Kingston
was hands down their first choice.
A little research by the Quanns showed
Kingston consistently makes the top lists
as one of the best communities to live in
Canada. It was also near the U.S. border
and near some of Canada’s largest cities
without being one, and it was on the
water – one of the features the Quanns
loved about their old home in California.
“But, most important, there were jobs
for both of us. And the pay is good in
Ontario,” says Quann, a practice resource
nurse at the Kingston General Hospital
(KGH) emergency department.
Quann and his wife, who is now a
registered nurse in KGH’s intensive
care unit, were hired on the spot after
they completed their video-conferenced
job interviews last April.
As the regional healthcare hub for
eastern Ontario, the region’s demographic
requires an increasing number of
healthcare services. Because of this,
KGH is constantly on the lookout
for registered nurses, dieticians, social
workers, laboratory technologists,
pharmacists, and respiratory therapists.
The hospital also seeks to recruit people
who are experts in project management,
analysis, performance management, and
programming – skills that are sought
across all industries, sectors, and types

“There are many
companies with skilled
and professional
positions: everything
from engineers and
CNC machinists to
business analysts,
salespeople, and
online marketers.”
of organizations in Kingston.
“Post-secondary education and
healthcare are two sectors that are poised
to really grow within Kingston,” says
Carey Bidtnes, Human Resources and
Labour Market Specialist at the Kingston
Economic Development Corporation.
“But the approach to the labour market
where we look at specific industries or
companies that are hiring, and that we
believe a certain number of jobs are in
those categories, is an outdated way of
looking at the labour market.”
That’s because such blanket terms
won’t help job seekers understand the
opportunities in Kingston’s complex
labour market, explains Bidtnes.
For example, Kingston’s manufacturing
sector, which provides jobs for four
per cent of the city’s workforce, is
thriving and continually spinning out
new employment opportunities. At

the same time, 94 per cent of businesses
in Kingston have 49 employees or less,
so jobs in the private sector are in a
diverse array of industries.
“There are many companies with skilled
and professional positions: everything
from engineers and CNC machinists to
business analysts, salespeople, and online
marketers,” says Bidtnes.
Analysts and information and communication technology professionals, such
as software developers, quality assurance
specialists, process managers, network
administrators and security experts are a
hot commodity right now in the private
and public sectors, adds Bidtnes.
“Accountants who have some
leadership and management experience
are also in great demand,” says Gillian
Watters, Program Manager at KEYS,
an Employment Ontario service
provider in Kingston.
“Organizations are looking for someone
who can work with the executive director
or CEO in the operations sphere as well
as do the bookkeeping,” says Watters.
Many opportunities are growing in the
social and employment services realms
as Baby Boomers prepare to retire, she
added. For example, KEYS is looking
for an employment counsellor, a job
developer, and an immigrant specialist.
The local YMCA is opening a new
branch in the city’s west end, which
will soon need staff. And Frontenac
Community Mental Health Services
just hired more than 12 employees.
Data collated through KEDCO’s
online job posting board and database,

which connects professionals and skilled
workers with employers in Kingston
(kingstonishiring.com), shows healthcare
and healthcare services personnel were
the most in demand in the first five
months of 2014. In total, there were
200 healthcare-related jobs posted
between January 1 and May 30.
Demand for engineers came second
with 109 positions posted, followed by
management jobs at 104, the non-profit
sector at 104, and administration at 94.
A total of 73 people were sought to
fill positions in information technology,
and that was followed by 69 in trades
and manufacturing, and 58 in education
and educational services.
Bill Stewart, Policy and Communications Coordinator for the Greater
Kingston Chamber of Commerce, said
he is seeing growing opportunities
for people in new media and in some
of the city’s more novel industries.
For example, Eikon Device, a
growing tattoo equipment maker,
currently employs more than 40
people and sells its products around
the world. Internet marketer iStorm
New Media, which has clients across
Canada, is currently looking for six
full-time, permanent employees. And
Kingston-based Hayabusa Fightwear
is one of the world’s largest sellers
of martial arts fight wear.
“There are so many innovative and
exciting companies here, but they are
small enough that job seekers might
not have heard of them outside of our
community,” says Bidtnes.
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Committed To Making The City Even Better
N
ot too long ago, if you were
wandering in downtown Kingston,
you might have seen a miniature
park set up in a street parking spot.
Sustainable Kingston (SK) actually
brought in grass, a tree, bushes and
even a table and chairs to turn the
concrete slab near their office into a
green space. This was not unusual for
the community-driven, not-for profit
organization that is working hard to
support Kingston in its quest to become
Canada’s most sustainable city.
Kingston is considered a leader in
this arena, already having had a Sustainability Plan in place for nearly a decade.
Although sustainability is often synonymous with environmental responsibility,
Sustainable Kingston also includes social
equity, cultural vitality and economic
health in its embrace.
John Johnson, SK’s first full-time
Executive Director, is passionate about
the organization’s goals.

“We are here to facilitate, connect and
educate. Sustainability is actually about
creating a vibrant, healthy city where
people want to live and be involved,”
Johnson says. “Today we have over 110
Community Partners from the restaurants
that strive to use local foods to the Open
Voices choir who volunteer and perform
at events. We help these groups customize
a plan to become more sustainable.
“Recently, SK has joined the national
network Sustainability CoLab to develop
a target-based sustainability program
for businesses in Kingston to achieve
community carbon reduction goals.
This will be part of the implementation
of the Kingston Climate Action Plan
that is being released this month.
“As well, this October we will host
our first Festival of Sustainability so folks
can see what is being done. We are all
about making this inviting, active,
positive city even better.”
- www.sustainablekingston.ca

BKIN Technologies: Queen’s Spin-Off Moves
To New Facility In The Heart Of Kingston

A

dream long held by BKIN
Technologies was finally realized
last year when the group completed
their move to a new off-campus location
on Railway Street. The move is a
reflection of the traction the company is
receiving with KINARM™ – the world’s
first robotic system for measuring, with
exquisite sensitivity and precision, the
effects of brain injury on an individual.
The new location allows the team to
keep close physical proximity to their
founder and collaborators at Queen’s
University, while giving them the “threein-one” space that they needed: design,
manufacturing and machining all under
one roof in an affordable footprint.
“Our new facility on Railway
Street, makes us so much more efficient
and gives us room to respond to the
incredible market potential we see in
brain injury assessment,” says Anne
Vivian-Scott, President & CEO.
BKIN credits part of their success

to Queen’s University’s Innovation Park
which housed them on-campus during
the formative years – which proved to
be a critical bridge between the founder’s
lab and the going concern BKIN now is
10 years after incorporation.
BKIN Technologies was spun out of
Queen’s Centre for Neuro Science Studies
and has a radically different approach to
the assessment of brain injuries, such as
stroke or sports concussion.
Dr. Stephen Scott, Chief Scientific
Officer and co-founder, says “there is

no gold standard for functional assessment
of the brain and this has resulted in a
highly fractionated collection of measures
based largely on visual-inspection of the
patient’s behaviour or questionnaires.”
“The result of such coarse scores is that
it is next to impossible to discriminate
small changes in performance,” he adds.
“Without quantitative and objective
assessment, not only is it impossible to
perform an accurate diagnosis, or develop
treatment plans for the injury, but also it
is impossible to assess the benefit of new
rehabilitative therapies if improvements
in function cannot be measured.”
BKIN believes there is an immediate
need to develop objective systems
to quantify sensory-motor-cognitive
deficits which will lead to improved
treatments for brain injury and
enhanced patient outcomes providing
significant economic benefit not only
to the patient, but to all of society.
BKIN’s patented KINARM™ product

line enables basic and clinical researchers
to explore brain function in humans as
they interact with complex mechanical
and visual worlds created by their
robotic and software tools.
BKIN’s products are paradigm
shifting and hold the promise of being
the first quantitative and objective system
to assess sensory, motor and cognitive
brain function – critical instrumentation
for the effective management of brain
diseases and injury.
There are now 50 KINARM Labs™
in active use at research institutions
worldwide, including: Johns Hopkins
University, Keio University in Tokyo
and Hotchkiss Brain Institute at the
University of Calgary.
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The Doing Is The Learning
“We do business here, we don’t just talk about it.” Dr. John Conrad, Associate Dean, School of Business

B

usiness students from St. Lawrence College (SLC) campuses
in Brockville, Cornwall and
Kingston are employable from
the very moment that they graduate.
“Our goal is to fully prepare our
students for the work world, so we offer
them multiple opportunities to engage
in intensive real-world learning with
real clients in almost all our programs,”
says Dr. John Conrad, Associate
Dean of the School of Business.
This close-knit school of just under
7,000 full-time students believes that
student engagement increases student
success which in turn helps them to
be better prepared for a career.
“Employers today tell us that they
want workers who can’t just handle the
workload, but who have good people
skills, are resilient, can handle conflict
and are strong communicators.”
So their experiential learning starts
during orientation week. Each first-year
business student is given 48 hours to
sell as many Viking (the school mascot)
helmets as they can. “The Get Your
Horns On campaign is an idea developed
and organized by students and the money
goes right back into student initiatives.
Last year 180 participants made $8,000
in those 48 hours,” says Conrad.
From then on SLC business students
are constantly exposed to the larger
world of business. Some organize a
live simulcast of the World Business
Forum from NYC at the local
Cineplex Theatre. Others take part
in an exchange program with The
Walt Disney Company in Florida.
Personal and professional development
workshops include Etiquette and Toastmasters training. Students are exposed
to industry professionals like the VP of
Blackberry or the national president
of the private sector union Unifor.
But the gold feather in the college
cap, says Conrad, is that students get to
work with real community clients.
“School is a place where you have
a bit of a safety net, so you can take
some risks. The faculty are like managers
and coaches, who help to develop them
and make them resilient. It is important

“

“Our goal is to fully
prepare our students
for the work world,
so we offer them
multiple opportunities
to engage in intensive
real-world learning
with real clients.”

that students learn that if the world
collapses, you don’t just shut down.”
As a result, SLC business students are
in great demand by local companies.
“Of course projects that might take
two weeks in real life could take 15 here
because they have to be worked around
the curriculum. But companies are getting
bright, skilled and enthusiastic workers
and students are getting incredible
workplace experience,” says Conrad.

Graduating students also have access to
the Workplace Big Five Psychometric
Assessment used by many Fortune 500
companies. “This helps them focus in
on what kind of environment energizes
them. It also gives them a language to
describe their strengths and weaknesses.”
SLC also has pathways for those who
want to go on to earn their business
degree either here or abroad through
the many educational partnerships
the College has created.
An important measure of the college’s
success is the national and provincial business competitions where SLC students
regularly shine. Enactus St. Lawrence
College was named the 2014 National
Champion by Enactus Canada this year
for their innovative work in dealing with
the problems of hunger and food literacy.
“Actually, everyone who takes part
in Enactus at the college not only has a
strong desire to make a difference in the
community, but graduates with a job.”

At the Western Canadian Business
Competition in B.C, the SLC team
got Best Senior Team Performance
Overall as well as three individual
Gold medals. Others competing at the
Ontario Colleges’ Marketing competition
(OCMC) in Windsor also brought home
the winner’s cup. Three of those winners
went on to the National Vanier College
BDC Case Challenge in Montreal, where
they again won first place. In fact, over
the past five years, SLC students have
placed first overall twice and second
overall twice in that competition.
“We believe that our college offers
an excellent breadth and depth of student
activities. This is important because it’s
a competitive environment out there
and because things change so quickly,”
says Conrad. “Students have to prepare
for something they don’t even know
exists yet so they need to be adaptable.
They have to do everything, every day,
to get ready for their next job.”
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Queen’s University Takes Teacher Education
And Professional Development To A New Level

I

n the past year, Queen’s University has designed
new programs to give graduates of its Faculty of
Education a competitive edge.
Queen’s University will be unique in offering its
Bachelor of Education over four consecutive semesters,
starting in May and ending in August of the following
year. Most other faculties of education will respond
to the Ministry of Education’s new regulation, which
requires bachelor of education programs to be four
semesters in length, with typical fall and winter
semesters and the summer off in between.
The advantage of the Queen’s program is that
graduates are out into the job market one year earlier
than graduates of typical programs. The second factor
that will make Queen’s grads more marketable is that
they will all graduate with a concentration.
For teachers currently working in Ontario schools,
Queen’s new online graduate diploma and master’s
programs go beyond the advanced qualification
and professional development courses traditionally

lead to advanced knowledge of organizational leadership
and a concentration. The professional master’s program
will start in September 2015, pending approval from the
Ontario Universities Council on Quality Assurance.
The threads that bind all of these programs together
are the concentrations, such as Aboriginal education,
literacy, and teaching abroad, to name a few. The new
concentrations were designed to reflect the research
being done at the Queen’s Faculty of Education as well
as to meet market needs in Ontario.
To find out more about Queen’s programs and
research, visit www.educ.queensu.ca.
offered by faculties of education. The graduate diploma
program is the first step, where professionals expand their
knowledge of professional inquiry and topics such as
self-regulated learning and program evaluation.
Graduates of the diploma program can then take the
second step, the professional master’s degree, which will
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Experiential Learning Gets An A+ From Graduate
“If you want to go fast, go alone.
If you want to go far, go together.”
– African proverb

R

Victoria Stinson

ecent St. Lawrence College
graduate Victoria Stinson is a
perfect, and passionate, example
of why experiential learning works. This
engaging 30-year-old just graduated from
the college’s three-year Business Administration Accounting program and stepped
right into the job of her dreams.
“I did an accounting internship at
Secker, Ross and Perry in Kingston,
and then they hired me full-time.
They’ve also said they will support me
while I work towards an undergrad
degree. Once again, I will be taking
what I learn from a textbook and
applying it to the world of business.”
Stinson was a self-professed music
nerd through high school and then
got a George Brown College (Toronto)
certificate to teach adults. When she

and her partner moved to Kingston,
she decided to return to school at age 28.
“Because I am a people person,” she
says, “I originally majored in HR, but
I loved math and the opportunities that
accounting offered so I switched my
major. I love business because the only
limits are those you place on yourself.”
Because St. Lawrence College
encourages student involvement in the
community, Stinson quickly got involved
with the Enactus program there. A global
organization, Enactus (www.enactus.ca) is
a “community of student, academic and
business leaders enabling progress through
entrepreneurial action.”
This year Stinson, as General Manager
of Enactus St. Lawrence College, helped
the student-run team become the 2014
Campbell’s Help Hunger Disappear
Challenge National Champion.
“I volunteered with Enactus when I
first arrived so I could get to know people
in the community. It lets us apply our

business skills to real life community
projects,” explains Stinson. “This year
we had about 36 students involved
in 10 projects, but really, the focus was
never to win a competition. The work
in the community is the real win.
The award truly belongs to a whole
lot of people who put in a whole lot of
volunteer hours. We did it all together
and it’s been transformative.”
In her upcoming valedictory address
this month, Stinson plans to extoll the
virtues of experiential learning.
“I want to encourage people to see
that valuable learning takes place outside
the course curriculum,” she stresses.
“Real-life experience also helps you
find that balance between work and
other parts of your life. When you find
that, the potential is incredible. Real life
learning gave me a love of volunteerism
and community work which are things
I will do for the rest of my life.”

